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A d vertisers
Who  

M O W
T h a t w hich  m akes any ad v e rtise r’s ap p ro v a l w o rth  

w hile is th e  p ro m in en ce  he  has a tta in e d  in  h is p a r tic u la r  
line  of w ork.

T h e  advertisers in  th e  D irec tory  a re  com peten t judges 
on  th e  su b jec t of advertising  m ed ium s —  th e  fact th a t  
th ey  approve of D irec tory  advertising  is ev idenced  by  th e ir  
co n tin u ed  patronage.

D M V E  Y O U R A D V E R r/S /A /G S //O rS /S O M E
A thunder o f hoofs-a resound­
ing smack-and another shot is 
driven home. Your ad in the 
Directory w ill be just as effec­
tive ... a “thunderous” headline— 
a “smack” in your copy-and your 
story is driven hom e-to thou­
sands o f daily Directory users.


