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A d vertisers f
W h o

M O W

T h a t w hich  m akes any ad v e rtise r’s ap p ro v al 

w o rth  w hile is th e  p ro m in en ce  he has a tta in ed  

in  h is p a r tic u la r  lin e  of w ork.

T he advertisers in  the D irectory  a re  com pe­

te n t judges on  th e  su b jec t of advertising  m ed i­

um s— th e  fac t th a t  th ey  app ro v e  of D irectory  

advertising  is ev idenced  by  th e ir  co n tin u ed  

patronage.

S TRE TCH YOURWDOLLARS
It isn’t the cost — it’s the ad cov­
erage that counts and you get so 

much for so little when you 
advertise in the DIRECTORY.


